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All we do is about innovation and enterprise in 
community sport and physical activity



This is serious stuff...
% of people in Denmark with Type 2 Diabetes:

6.1%

% of people in USA with Type 2 Diabetes

9.5%

% of people in Saudi Arabia with Type 2 Diabetes

19.6%



New and existing 
formats and providers

Håndboldfitness
Footgolf

Parkour in the streets
Chairobics in care 
homes

More welcoming...
community focus

Football at Housing 
Associations or refugee 
camps 
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“No man is an island”
 To be really successful in community 

sport and physical activity we must 
engage the head, heart, hands, and yes, 
hormones!

 +                +               +



Heads do ‘strategies’, 
‘frameworks’ and ‘Key Performance Indicators’



The Head’s idea of 
a good day at the office...



Hearts ‘love’ their sport



The Heart’s idea of a good day at the 
club/committee



Hands are often seen as the
bedrock of community sport



There are bad Hands and good Hands



Hormones ‘think wrong’ and 
make things happen



All ability cycling since 2004



• Open public sessions in local 
parks - six days per week

• 400 disabled people cycle 
on 180 specially especially 
designed and built bikes 



Rides Out,  Cycling Holidays, National Standard Training, 
Parties, Fun Days, After School Clubs, Holiday Schemes, Parent 
and Toddlers, Local Events



Sue Blaylock...community sports activist!



How to get the 4Hs to collaborate

#MoreThanGolf





Heaps of ‘interesting’ emails 
and some great ideas #MoreThanGolf

“Every Sunday morning I walk my dog for 
2 hours. Then I play golf for 2 hours.

Why can’t I combine the two?”



Anyone for Doggy Golf?



All fun and dogs on the 
Old Course at St Andrews...



Golf-mit-Hunden.de covering continental Europe



The Great Golf Dog Walks...



innovative club awards
#MoreThanCricket

1. Biggest Change-Maker at a Scottish Cricket Club

2. Scotland`s Most Welcoming Cricket Club

3. Best use of `Bite-Sized` Volunteers

4. Best use of Social Media

5. Strongest Community Engagement

6. Most Innovative and Effective Income Generation



Cricket in car parks, handball halls 
or the beach!



music and sport events



Your next steps

Baby steps Giant step for mankind
Billeddelen med relations-id rId4 blev ikke fundet i filen.



Thanks for listening…
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