Putting experience Into practice

2008 - 2015 2016 -
Mission to motivate runners Mission to motivate sports clubs
by use of social media to better use of social media




Make it easy for people:
e to discover you

e to getto know you With a Facebook page

e to sign up

Without a Facebook page




Case: Analysis of 123 tennis clubs in East Denmark

Presence

— 40% had a Facebook page (And a link from the homepage)

Use of Facebook page
— 20% had post(s) the previous week

— 8% had event(s) planned

Execution
— 5% had 3+ comments on above posts

— 0% had 10+ persons on next event




Post on Facebook page (143 likes) — 1.890 in reach




Get more participants with Facebook events

Margueritlgbet 2017

Reach of i
each o 32 events arranged by 32 running clubs

FB-events

Outlier: Only FB event
with Politiken as co-host
(Top-3 Danish newspaper)

+51% sign ups
with 58-91 persons on FB events

< > Reference group

People signing up




Share your passion - Motivate people

Get to know:
e best practice

e all the small tricks

| can help your club, too!



