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Sports participation in European health and
fitness centres grew 36% (2009 to 2013)
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Eurobarometer results show highest
participation in Denmark and Sweden
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EHFA/Deloitte The European Health & Fithess Market

Source: Special Eurobarometer 2013 ,,SPORT AND PHYSICAL ACTIVITY*






Eurobarometer 2013:

Fitness Membership;
11% EU average -was 9% in 2009

31% SE
20% DK
19% NL (GfK 2014; 350.000 more; #1 sport+)
18% UK
14% DE
4% FR





















Agenda Vision 2025

>Investment in People at all levels

>Professionalize our “Delivery Army”; EREPS - Register
development

>Better marketing and positioning of sector (benefits > price....!)
>Establish Healthcare connection; Fitness as delivery partner in
battle against life style diseases

>Market and Medical research; national / EU projects

>Consumer Campaigns ( convince the 60 % non-active population)
>Embrace new technologies; constant innovation

>Development of strong National Associations; Cooperation !



























Virgin Active is a frontrunner

- Strong branding & marketing

- Strength of global spread & size

- Clear up-market position; country club in the
city” > Family orientation

- Big variety activities; Strong Spa, wellness area

- Focus on the customer needs

- Own Academy for staff development

- High share non-dues revenues

- Big clubs; average members/club; 3.800

- Strategic acquisitions

- Good management (same CEO for 10 years;
double digit growth in top and bottomline)












Frontrunner HFN

Largest operator in the Nordics,
nr. 2 in Europe
Strong cluster strategy in capital cities
Successful merger between SATS and Elixia
Multiple Brands / Price categories
Sophisticated Website & Apps
Innovation in Training & Equipment















Technology; today and in the future

Airlines; 90% of bookings online

Hotels; USA 80% online
FR 90%

Shoes; in EU 10% sold online > industry expects 35% in 2020

Fitness is catching up fast...
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